
0.00

0.05

0.10

0.15

0.20

0 5 10 15 20

How much was spent on: paste

R
at

io

0.0

0.1

0.2

0.3

Aim

Aqu
af

re
sh

 T
−P

Arm
 &

 H
am

m
er

 A
dv

an
ce

 W
hit

e

Colg
at

e
Cre

st

Oth
er

Pep
so

de
nt

Sen
so

dy
ne NA

Brand purchased: paste

R
at

io

0.0

0.1

0.2

0.3

0.4

2.
5

5.
0

7.
5

10
.0

Satisfaction with paste brand

R
at

io

0.0

0.2

0.4

0.6

No
Ye

s

Behavior if price increased by 25 percent: paste
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