
0.00

0.05

0.10

0.15

0.20

0 25 50 75 10
0

How much was spent on: cereal

R
at

io

0.00

0.05

0.10

0.15

App
le 

Ja
ck

s

Che
er

ios

Cinn
am

on
 To

as
t C

ru
nc

h

Fro
ot

 L
oo

ps

Fro
ste

d 
Flak

es

Fro
ste

d 
M

ini
−W

he
at

s

Hon
ey

 B
un

ch
es

 o
f O

at
s

Hon
ey

 N
ut

 C
he

er
ios

Kell
og

g's
 C

or
n 

Flak
es

Kell
og

g's
 R

ais
in 

Bra
n

Lu
ck

y C
ha

rm
s

M
ult

igr
ain

 C
he

er
ios
Oth

er

Qua
ke

r L
ife

Rais
in 

Bra
n 

Cru
nc

h

Ree
se

's 
Puf

fs

Rice
 K

ris
pie

s

Spe
cia

l K

Spe
cia

l K
 R

ed
 B

er
ry NA

Brand purchased: cereal

R
at

io

0.0

0.1

0.2

0.3

0.4

0.5

2.
5

5.
0

7.
5

10
.0

Satisfaction with cereal brand

R
at

io

0.0

0.2

0.4

0.6

No
Ye

s

Behavior if price increased by 25 percent: cereal

R
at

io

Elasticity: −1.91

0.0

0.1

0.2

25
%

 le
ss

50
%

 le
ss

75
%

 le
ss

I..
.d

 e
nt

ire
ly 

sto
p 

bu
yin

g

No 
ch

an
ge

If price in cereal doubled

R
at

io

Elasticity: −0.981

cereal


