Weighted / unweighted consumer surplus

-0.4

-1.2

-1.6

0.2

(o]
& + x
A
o v
o X
o +<>
<&
° [
¥ = .
& v b

o oV ¥ +
A " v
o ° v 2

o + | vv

0 ®
v
(o]
° o
o
0.3 0.4 0.5 0.6

Share of purchases by below-median income consumers
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